FACTS ABOUT HOME BUYERSAND SELLERS

A 2006 Profile of Home Buyers and Sellers Survey
National Association of Realtors®

A Consumer Tsunami - Independent Research

A report as the result of online or in-person interviews

with 2,277 recent buyers and sellers; 2,700 real estate
professionals and 210 real estate broker firms.
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How Do They Get Information? 3

Percent of Buyers & Sellers Who Found These Sources Valuable

Buyers Sellers

; Internet 55% 53%
| Friends/Family 54% 39%
Driving Around 42% 38%

: Yard Signs 33% 38%
Newspapers 30% 32%
’ Visiting RE Offices 28% 26%
Sign to Housing Dev. 21% 20%

Homes Magazines 18% 17%

Direct Mail -Agents/Broker 17% 16%

Direct Mail from Developer 9% 9%

Billboards 9% 8%
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Information Sources Used in Home Search J

In the last 11 years, the Internet has jumped from
2% to 80% as an information source used by
consumers in their home searches.
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